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At a glance… 

• GABBY 

• Reproductive Life Plans 

• Best Start 

• CDC preconception tool 

• Toronto Public Health  

• Ontario College of  

    Family Physicians 

 

 

 

http://www.beststart.org/resources/preconception/MLMP_15NOV09 fillablePDF.pdf


• Evidence tells us that clients want to receive 
preconception health information from their 
Primary Healthcare Provider.  

• So how do we close the loop? 

The Issue 





• Online self-assessment tool  
• Captures info from a 

variety of PH program 
areas  

• Designed to facilitate 
discussion with PHCP  

• Gives clients options  
• Allows users to set goals 













How did we get here? 

 

 

 

 

 

• Determining the issue 
• Creating the vision 
• Initial meeting with software 

developers 
• Writing if/then statements   
• Revisions and more revisions 
• Focus testing 

 
 
 
 
 



• Who sees themselves in the target group?  

• Serious tone 

• Overwhelming 

• Anxiety provoking  

Building on What We Knew 



The Vision 

• A discussion tool for clients 
and their healthcare providers 

• Meaningful 
• Personalized 
• Interactive 
• Website graphic standards 
• Campaign focus testing 
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If/Then Statements? 
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Formative Evaluation with Healthcare Providers 



Key Findings 

• Only ask questions that allow intervention 
by HCP 

• Why is this important? feature 

• Vocabulary and literacy level  

• Missed opportunities  

• Increased demand for services 
 



Clinic Client Feedback 

Do you think people will 
have trouble answering 
this question? 

Do you think people will 
understand all the words 
in this question? 



Clinic Client Feedback 

“Might not know what a 
healthcare provider is/ 
might be too vague” 

“Men may be confused – 
perhaps list examples” 

“I personally don’t know the 
answer to this question, nor how 

to determine the answer” 

 

“Define fertility”  



Key Elements  

• Order and numbering 
• Why is this important? 
• Evaluation 
• Privacy 
• Personalized results page 

 
 
 

















Marketing   

• Movie theatre ads 
• Facebook post ads 
• Twitter  
• LinkedIn 
• Google Ad words 
• Healthcare Provider Outreach 
• GAP? Day for high schools 
• Community presentations to 

targeted groups 
 
 
 





Google Analytics 

Pageviews: 5965  
Unique Pageviews: 4951  
Average Time: 4:24 vs. 1:19 



Lessons Learned  

• Time: it’s more than you think 

• Learn to speak Nerdish 

• Maintenance required 

• Glitches 

• Promotion or bust 

• Digital media needs digital 
marketing 

• Tricky to evaluate 
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Questions?  


