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What is www.healthevidence.org?

Evidence
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Decision 
Making

inform
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Intended audience: public health decision makers 
• Launched in 2009
• 6,733 followers
• Avg 84 Tweets, > 58,000 impressions monthly 
• Canada (40%), UK (16%), USA (9%), Spain (7%), Australia (5%), Mexico (2%) 



Objectives

I. disseminate actionable messages from high-
quality systematic reviews via 8-week 
infographic Twitter campaign

II. increase public health engagement with review 
level evidence on Twitter and increase access to 
review evidence on healthevidence.org
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Review Selection

• Recent, methodologically strong systematic reviews from 
healthevidence.org registry
• Topics:

• Nutrition n=4
• Physical activity n=4
• Alcohol n=3• Alcohol n=3
• Tobacco n=3
• Nutrition and physical activity n=2

• Actionable message ‘formula’:
[Intervention] [effect] [outcome], [population/age]

Reviewed by 1-2 staff members for accuracy and quality
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#HE_Infographics

• 8 wk campaign 
disseminating 16 
infographics (2/wk)

• Compared 8 wk
campaign of text only 
Tweets 
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Canadian relevance & 
importance of the topic/issue

77

Actionable systematic 
review findings

Supporting systematic review 
results 

Easily identifiable graphics of 
intervention effectiveness 

importance of the topic/issue



Infographic Analytics

• Use and engagement captured via Twitter Analytics, 
Hootsuite, Google Analytics 
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Tweet Scheduling: Hootsuite 
• Tweets scheduled via Hootsuite and linked to Google Analytics
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Infographic: Twitter Analytics

Compared to text only posts, 
infographics: 

• ↑ impressions by 65% 

• ↑ total engagements by 578%
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• ↑ total engagements by 578%



Infographic: Twitter Analytics

Detailed engagement analytics:
• ↑ ReTweets by 388%

• ↑ link clicks by 486%

• ↑ likes by 214%• ↑ likes by 214%

Infographics only:
• 17 hashtag clicks

• 108 media engagements
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Infographic: Google Analytics

• Compared to text only, infographics increase # of pages users visit 
on healthevidence.org by 145%

• No change in number of sessions with infographics and text only 
tweets
• No need to access full results?• No need to access full results?
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Resources

• Creating infographics is time intensive!
• Review selection, interpreting results, creating content 

(2-3+ hrs)

• Review for accuracy, quality by senior staff; edits (1+ • Review for accuracy, quality by senior staff; edits (1+ 
hr)

• Create interactive infographics (1-2 hrs)

• Data collection 
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Take away messages 

Users linked to healthevidence.org 124 times from 16 
Infographics during the 8-wk campaign, visiting nearly 6 
pages during each session 

 Interactive use of social media allows for reaching large  Interactive use of social media allows for reaching large 
international audience
 Increase engagement and web traffic to review evidence

 Increase broad collective awareness of review 
evidence
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Questions?

Contact Us:
info@healthevidence.org
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