CHNAIlberta’s Blueprint for Action:

Making Connections One Newsflash at a Time

Dawn Mercer Riselli, RN MN CCHN(C)
Lani Babin, RN BN CCHN(C)
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Key Learning Outcomes

* To learn more about CHNAIberta and the strategies we utilize to promote
connections among community health nurses across Alberta.

* To gain insight into the use of leadership testimonials in strengthening our
virtual community.

* To provide strategies to promote and strengthen connections in a virtual
community; in any community health nursing practice area. %
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Web Connections

2 o hitpy/chnalberta.ca PL-2C “ &, Home | Community Health... »

~ % @ v Pagev Safertyv Toolsv @~ & & 5 @

Community Health Nurses of Alberta # chnaiberta@shaw s

Creating Connections with

Community Health Nurses of Alberta

J'OIF. US

B, 2 : = 6:49 PM
W30 xa W3 T - P88 ae ST


http://chnalberta.ca/
http://chnalberta.ca/
http://chnalberta.ca/

CHNAlberta Memberships

120

100

80

60

40

20

0

105

Year

m2012 m2013 m2014

102

2015

X

CHNAIlberta.ca

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTT



Areas of Practice in 2015

B Public Health Nurse B Home Health Nurse
W Educator B Manager/Administrator
Consultant, Facilitator or Coordinator W Researcher

Primary Care B Combined Public and Home Health CHNAIlberta.ca
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Connections with CARNA and CHNC

* Recognized as a Specialty Practice Group by CARNA; contact
information listed on their website

 CARNA provided some financial support for our Workshop

* Continuing our partnership with CHNC by encouraging our
members to also join CHNC and AB representative on Board
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Pillars of Connectedness- Present Day




Collaboration as a Tool for Connectedness

Anniversary Workshop
CHNAlberta.ca

TTTTTTTTTTTTTTTTTTTTTTTTTTTTTT



http://chnalberta.ca/sites/default/files/CHNAlberta_May2_2015_workshop_notes web (1).pdf
http://chnalberta.ca/sites/default/files/CHNAlberta_May2_2015_workshop_notes web (1).pdf

Communication as a Tool for Connectedness

* Monthly correspondence tool sent 10 times per year.
* Voices of everyday leadership through Share Your Story feature.

* Linking learning connections.

CHNAIlberta Newsflash g
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http://us1.campaign-archive2.com/?u=ca79a189475638ddd062fd53e&id=446a30978b

Sharing as a Tool for Connectedness

Share Your Story
* Learning from, hearing about, inspiring and being inspired.

* Telling your own story, a colleague’s or someone that you’ve heard
about.

* Creativity is encouraged. cﬁ
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Collette’s Story

The story of Collette, as highlighted in CHNAlberta Newsflash (September 2015)...

Collette is inspired in her practice by the nursing leadership she witnesses on a daily basis in her work. The rural health centre she works at provides public health and
home care services. Excellent care is provided to clients through a unique balance of community health nursing, teamwork, support, and nursing leadership. It was this
group of supportive mentors that helped Collette achieve her goal in becoming a Certified Community Health Nurse last April. Collette admitted having limited expertise
in home care, and her peer nurses were open to her questions as she studied for the Canadian Nurses Association exam. Giving up their own time on a Friday night,

reviewing the material with her, and providing Collette with their unique perspective enriched her learning, Collette acknowledges that she is a nursing leader through
achieving her certification. And, she is inspired to be a better nurse by the leadership she sees in her colleagues. Collette feels privileged to work with a group of

intelligent passionate nursing leaders who make a difference not only with their clients but with each other as well, and sends her thanks to them!
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Supportive Tools

How to. ..



https://www.youtube.com/watch?v=xX-niyx19rA
https://www.youtube.com/watch?v=xX-niyx19rA
https://www.youtube.com/watch?v=xX-niyx19rA
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Evaluating our Connections and Next Steps

e Stories, learning on the web, monthly connections.
* Social media is the next step in keeping with the times.

* What'’s in your tool kit?
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QUESTIONS

DID YOU INTEND THE
PRESENTATION TO BE
INCOMPRERENSIBLE,
OR DO YOU HAVE SOME
SORT OF RARE "POLER-
POINT' DISABILITY?

THAT CONCLUDES MY
TWO-HOUR PRESENTA-
TION. ANY QUESTIONS?

ARE THERE
ANY QUESTIONS
ABOUT THE
CONTENT?

THERE WAS
CONTENT?

P 2000 wniiad Fastets Spatadte e

3

Lia)

€ 2000 Uvviod Fendums Dptaiiade o




CHNAIlberta.ca

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE




