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Developing a Population Health 
Initiative to Support Early Child 
Development: The Nurturing the 

Next Generation Project
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Cyndi Gilmer, RN, MHSc(N), DHlthSc(c)

6th National Community Health Nurses 
Conference, May 15, 2012

Nurturing the Next Generation

• Background – 10 minutes

• Table Talks – 5 minutes

• Research Findings – 15 minutes

• Practice Implications – 20 minutes

• Wrap up – 5 minutes

A Peel Public Health Strategic Priority

http://www.peelregion.ca/health/health‐status‐report/stay‐ahead‐curve/
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An Unanswered Question

What are the population level interventions 
that public health can realistically do to 
promote social, emotional and cognitive p , g
development from the prenatal period to 
the end of the first year of life? 

Knowledge Synthesis 2010 Grant Awarded 
September 2010   $96, 956
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Knowledge Translation

• Nurturing Matters Conference

• Website

• Presentations

• Publications

Evidence Use

EIDM Model

National Collaborating Centre for Methods and Tools
Haynes B, DiCenso, A., Ciliska D., & Guyatt, G. 2005
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Realist Methodology

Brenda’s slides

What works for whom, under what 
conditions?

Realist Methodology

What works for whom, under what 
conditions?

Table Talks

5 minutes
• What caught your attention?

• What questions came to mind?

• What connections do you see with your 
own work?
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Nurturing the Next Generation 
Knowledge Synthesis

3 Domains
•Parent Education

•Social Connectivity

•Social Marketing

www.NurturingMatters.ca

Parent Education

What works for whom, under what 
conditions?

Parent Education
Adult 

Learning 
Principles

ProgramProgram

Engagement
‐coverage
‐reach

Increased & Sustained
Knowledge about 
Child/Parenting

Training
&

Facilitation

Parent
Satisfaction

g
Design

g
Delivery

Parent Behaviour Change
(mostly inferred)

Positive Child Development 
Outcomes

Connections
‐ facilitators
‐ group

Reduce
Stress



06/06/2012

6

Social Connectivity

What works for whom, under what 
conditions?

Family‐
S t

Family 
Resource 
Programs

Social 
Networking

Connections 
for 

Fathers

Group 
Prenatal 
Care

Community 
Based 

Approaches

Social
Connectivity

Successful  Informational 

Emotional 
Support &
Stress

R d tiSystems 
Intervention 
Practices

Networking 
Websites

Successful
Transition Support

Parental 
Wellbeing

Positive 
Child 

Outcome

Reduction

Positive 
Parenting
Behaviour

Social Marketing

What works for whom, under what 
conditions?
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Parent‐Focused Social Marketing 
Model

3. Develop 
parenting 
messages 
based on 
audience 
analysis

3. Develop 
parenting 
messages 
based on 
audience 
analysis

4. Determine 
ideal 

marketing mix 
(4 Ps) for each 

audience

4. Determine 
ideal 

marketing mix 
(4 Ps) for each 

audience

2. Conduct 
Market 
Analysis: 
Identify 
parent 

segments

2. Conduct 
Market 
Analysis: 
Identify 
parent 

segments Positive 
P ti

5. 
Implement, 
monitor and 
evaluate the 
campaign

5. 
Implement, 
monitor and 
evaluate the 
campaign

1. Decide on 
parenting 

behaviour to 
be adopted.

1. Decide on 
parenting 

behaviour to 
be adopted.

Parenting 
Behaviours

Positive Child 
Development 
Outcomes

Implications 
for Practice

Turn it on it’s Head

At tables, take 20 minutes to:

Consider what the implications for practice 
might bemight be…..
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Thoughts for Future…

• How can we reinvent our work to support 
parents and achieve better outcomes? 

• How do we effectively facilitate positive 
parenting behaviours? 

• How do we measure the impact of• How do we measure the impact of        
interventions on child development?

• What is the role of the Community

Health Nurse in this reinvention?

Contact Information

General Queries – nurturingmatters@peelregion.ca

General Information ‐ www.NurturingMatters.ca

Claudine Bennett claudine.bennett@peelregion.ca

Judy Buchan judy buchan@peelregion caJudy Buchan judy.buchan@peelregion.ca

Cyndi Gilmer cyndigilmer@trentu.ca


